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ABSTRACT

KEYWORDS
Interojected perceived locus

The aim of research is to determining the impacts of introjected perceived locus of control and trust on intention
to use. The primary data has been collected through a questionnaire. The collected data has been statistically
analyzed using appropriate statistical test. we used various statistical methods for reliability and hypotheses test
such as Cronbach’s alpha, multiple linear regression test. After analyzing the data and testing the hypotheses, the
study revealed that introjected perceived locus of control have a significant statistical impact on the intention to

Trust adopt E-commerce Applications and explains (3.1%) of the variation in the independent variable. Also, the study

Ecommerce Applications

revealed that trust have a significant statistical impact on the intention to adopt E-commerce Applications and

explains (8.3%) of the variation in the independent variable. As Introjected perceived locus of control effect on
Intention to use e-commerce applications, the people that use the application should advise to others to use the
application. As trust affects the intention to use e- commerce, companies should consider improving services to

keep users continues in the future.

1.0 INTRODUCTION

lectronic commerce is participation business

information, save relationships, and conducting

business transactions by networks and using
electronic data .The development of technology has led to
the emergence of e-commerce, which plays an important
role in the ease of e-commerce transactions as well as
connecting with the world and saving the time we need more
today than before. Studies show that e-commerce helps
companies to expand from the local to the global and reach
the largest number of customers and thus increase
employment and the economy of the country. (Head et. al,
2002) and (Zwass,1996) according to (Rahayu et al., 2015)
found adoption of e-commerce by SMEs in Indonesia is
influenced by many factors which are perceived benefits,
technology readiness, owners’ innovativeness, owners’ [T
experience and owners’ IT ability also individual factors
through the online questionnaire but samples for managers
of company that mean the area of study was very limited .In
addition reduce general costs of operating the business, and
expansion into both local and international markets the
factors affect the use of e-commerce by small enterprises in
Nigeria through observation ,interviews and case studies
[11-[4].

In the context of this study many research papers have
published in terms of technology, i.e. using digital
technology [5]-[12], data mining and neural networks [13]—
[21], e-commerce [22]-[29], Entrepreneurial intention to

adopt and use financial technology fin-tech [30], accepting
Information Technology in different areas on both individual
and organizational levels [31]-[36], as well as transforming
to virtual learning environment (VLE) [37]-[39], or in
public sector environment as e-government[40]-[44], as
well social media [23], [45]-[50].

Trust is the mediating of the relationship between
customers’ perceived strength of control and e-commerce
[51] but the perceived control position were studied social
sector and the result was there are indirect effect financial
situation of rural households [52].

This research attempts to solve the problems faced by
previous research such as increasing the size of samples and
not to identify them in one area and to know the factors and
reasons for the lack of trust in electronic commerce in
addition to studying the variable Introjected perceived locus
of control for lack of in the field of electronic commerce
.The study will proves Introjected perceived locus of control
and trust have a direct positive influence on intention to use
and study will Determining the impacts and Identify the
availability levels of introjected perceived locus of control,
trust, and intention to use.

Trust is Positive expectations and dependence on persons
in risky situations [53], and according to (Lu et. al, 2011)
found initial trust in m-payment positive affects customers’
intentions to use m-payment services through the
questionnaire [22]. Also from another point of view same
result but e-commerce still weak [1]. However, e-commerce
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web sites should have some characteristics in order to be
trusted by the online customers [29]. This study measures
trust accordingly trust will have a direct positive influence
on intention to use.

According to (Malhotra et al ,2008) introjected perceived
locus of control is extrinsic motivation spawns perceived
reasons for one’s behavior that are related to affective
feelings of guilt, and esteem-based pressures to act [54].
Introjected perceived locus of control is often linked with
strong self-imposed feelings of coercion that might lead to
rejection of the “imposed” behavior. Although both external
perceived locus of control and introjected perceived locus of
control are primarily associated with feelings of external
pressure, they represent distinct psychological states with
different behavioral outcomes. Also this study examination
the effect of Introjected perceived locus of control related to
users’ intentions information technology but introjected
state, has received little attention in before research. The

result was the introjected perceived locus of control
Introjected perceived locus of control have positive effect
related to users’ intentions.

2.0 METHODOLOGY

This study aims to investigate the Omani people attitudes
forward using Ecommerce Applications. Data collected
using manual administered questionnaire. The questioner
items were adopted from already validated models. After
completing all validation process and pilot study, the final
version of the questionnaire was distributed to people in
Dhofar region randomly. The total valid responses for
analysis were 124 cases. The collected data was statistically
analysed using appropriate statistical test. The study used
various statistical methods for reliability and hypotheses test
such as Cronbach’s alpha (see table 1), and multiple linear
regression test.

Table 1. Reliability Statistics

Intention to use application
Introjected perceived locus of control
Trust

Cronbach’s Alpha N of Items
0.667 3
0.650 3
0.785 3

3.0 RESULTS AND DISCUSSION

3.1 Sample Characteristics

The characteristics of the study sample based on gender,
Level of education, and age are presented in the following
figures 1 and 2). 4.8% male and 95.5% were female
respondents.

Level of education

Diploma of high
school

Diploma 40.3%
41.9%
Bachelor

= Master's degree or
PH.D
13.7%

Age

1.6% - 2.4%
%

13.7%
18 to less than 28
28 to less than 38
38 to less than 48

48 and more

82.3%

Figure 1. Education Distribution.

Figure 2. Age Distribution.
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The availability of the study constructs was measured and
3.2 Variables Description the results shown in the table (2).

Table 2. Descriptive Statistics

N Mean Std. Deviation
Intention to use application 124 412 0.557
Introjected perceived locus of control 124 3.61 0.811
Trust 124 2.84 1.14

0.031) This means that introjected perceived locus of control
3.3. Testing Study Hypothesis have been interpreted (3.1%) of the variance in intention to
use and also we noted from table (4) that the value of the
The study hypothesis was tested using Simple Linear statistical test (F =3.875) is statistically significant at (P
Regression. <0.05).
H1: regression analysis showed that introjected perceived
locus of control as it seen in table (5) affect directly (B =
0.175) on intention to use, as it shown from table (3) (R2 =

Table 3. Model Summary

Model R R Square Adjusted R Standard error of
Square the estimate
1 124 4.12 0.557 0.55158

Table 4. ANOVA?

Sum of Squares df Mean Square F Sig.
Regression 1.179 1 1.179 3.875 0.05°
Residual 37.118 122 0.304
Total 38.297 123

a. Dependent variable: Intention to use application
b. Predictors: (Constant), introjected perceived locus

Table 5. Coefficients @

Model Unstandardized Coefficient Standardized Coefficient
t Sig.
B Std. error Beta
Constant 124 3.61 0.811 16.217 000
Introjected perceived locus of control 124 2.84 1.14 1.969 0.05

a. Dependent variable: Intention to use application

H2: Regression analysis showed that trust as it seen in table
(8) affect directly (B = 0.288) on intention to use, as it shown
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from table (6) (R = 0.083) This means that trust have been
interpreted (8.3%) of the variance in intention to use and also

we noted from table (7) that the value of the statistical test
(F = 11.08) is statistically significant at (P <0.05).

Table 6. Model Summary

Model R R Square Adjusted R Standard error of
Square the estimate
1 0.288 0.083 0.075 0.53653
Predictors: (Constant), TRU
Table 7. ANOVA®
Sum of Squares df Mean Square F Sig.

Regression 3.177 1 3.177 11.038 0.001°

Residual 35.119 122 0.288

Total 38.297 123

a. Dependent variable: Intention to use application

b. Predictors: (Constant), introjected perceived locus

Table 8. Coefficients @
Model Unstandardized Coefficient Standardized Coefficient
t Sig.
B Std. error Beta

Constant 3.721 28.716 000
Introjected perceived locus of control 0.140 0.288 3.322 0.001

a. Dependent variable: Intention to use application

4.0 CONCLUSION

The study revealed that introjected perceived locus of
control have a significant statistical impact on the intention
to adopt E-commerce Applications and explains (3.1%) of
the variation in the independent variable. This result
corresponds to the study of (Malhotra et al ,2008). Also,
the study revealed that trust have a significant statistical
impact on the intention to adopt E-commerce Applications
and explains (8.3%) of the variation in the independent
variable. This result corresponds to the study of (Lu et al
,2011) and (Head et al ,2002). The study found (59,6
%)from the sample are educated, which means that they are
aware of using the Internet and on the recommendation of
the parents, they use the electronic application. we still
need to focus on the awareness of people about the
applications and how they can get the benefit from using e-
commerce with less time and less cost.
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